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Hi
We are Pure pixel specialized in virtual tours to give boost to business.

Show off your business from interesting angles: Inspire trust and help customers to make a
decision faster by publishing an immersive virtual tour of your business, virtually customers
view at your doorstep 24 X 7.

Your own 360 tour Capture and publish 360 images using professional tools to create an
immersive experience for your customers; you will experience a huge increase in the business
you never experienced before.

Why us: We have experience in large scale projects from heavy Engineering to 5star hotels, all
around India.

We have multiple experience teams tailor made for various aspect and nature of business in
mind. We assure you with the best services from us at best price.

Please study the Google survey report below:

360 images and tours drive results

High-quality photos on your business listing can improve your user experience, and make it easier for customers to find you. 360 tours let

customers peak inside before thay arrive, and boost your visibility onling,
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62% of visitars prefer Listings with photos and Complete igtings ingpire On average, 41% of Listings with photos and
listings with photos of 2 virtual tour are twice as trust and are 78% more husiness searches on tours motivate custornars
storainteriors likely to generate nterest likely to be viewed as Google Maps resultin an 10 miake 3 purchage 20%
well-established on-site visit

of the time.



Consumers turn to search engines to gather information for local purchases

Online Sources of Information

Retailer/Business websites/apps 55%
Map websites/apps 33%
Social networking websites/apps 33%
Ratings/Review sites/apps 28%
Coupon or Daily Deal websites/apps 23%
Base: Gathered Info U:
Q. Did you use the fi si applic: (“apps”) in the past 6 months for the [CATEGORY] you purchased? Please think about any information gathering you did Google Confidential and Proprietary 6
Ipsos about products, services, s or businesses: s

Consumers say that search engines help them save time and make decisions

Ways Search Engines Helped

saved me time | o

Provided information to help me decide _ 51%

Helped me learn more about a product/service

Prompted me to visit a business/store in person

Helped me make a better chaice of business/store

Helped me learn more about a business/store

Prompted me to look for more information

Prompted me to visit a business/store online

Prompted me to make a purchase/appointment

Introduced me to a business/store | didn't know about

Introduced me to a product/service | didn't know about

Prompted me to ask family, friends or colleagues about a business/

Other

nfo (n=474)

Base: Used Search Engines To Gathy
Q. How did search engines help you
Ipsos

3%

24%
23%
19%
14%

at all, while you gathered information about [CATEGORY]? Please select all that apply.

38%
38%
37%
34%
31%
30%

99.6% of those who used search
engines to gather information say
search engines helped them
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Complete Listings within Search ...

Engage Interest

51% more likely to be viewed as worth reading more 78% more likely to be viewed as well-established

197% more likely to be viewed as a place | can depend on
91% more likely to be viewed as knows what it's doing
201% more likely to be viewed as current

215% more likely to be viewed as offers the latest
products or services

information about
43% more likely to be viewed as has what | need

79% more likely to be viewed as a place for someone
like me

Create Positive Brand Equity Motivate Action
501% more likely to be viewed as well-liked 38% more likely to be viewed as a business | would visit
204% more likely to be viewed as offers quality 29% more likely to motivate consumers to visit the
products or services business
94% more likely to be viewed as is a reputable 29% more likely to motivate consumers to consider
business purchasing from this business
199% more likely to be viewed as cares about its
customers
Percentages are based on businesses with complete listings as compared to businesses with incomplete listings. . .
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Photos and reviews stand out for consumers viewing complete listings, with
business hour information also noticed by most

Information Recalled from Search Results
9106 93%  92%*

v 90%*
83% gy 849 * 83%* = Control mTest
8%
73%*
69% * 68%
63%
55%55%
51
38 7
3 3506*
27 26%* 24%%
21
16% 17%*
I I i WI

Business ~ Address Locationon Phone Photos  Reviewsor Linksto Hoursopen Optionto Optionto Email Owner's  Price range Yearsin
name amap number ratings  reviews or click for write a address name business
ratings directions review

Not included in any listing
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Information found only in complete listings would have a positive impact on
consumers' likelihood to use a business

Impact of Information in Search Results on Consumer Likelihood to Use Business

Control: 86%
Test: 91%* Control: 72%
] Test: 79%*
95% 93% ' i
90% 89% 88% 88% 87% 87% - i
80%
75%
49% 45%
44% 46% 49% o
. 52% 56%
=k 49%
51%
40%
46% 48% 47%
i 40% 38% 35% 40% 32% 31%
24%
16%
Hours open Address Business Phone Price range Locationona Link to Pasitive Option to Links to Photos Option to
name number map business reviews or click for positive write a review
website ratings directions  reviews or
: > ratings
Much more likely = More likely O Much more / More likely
! ! Google Confidential and Proprietary 21

We have attached few pages from the report as the full report is huge if you are interested in full report please search in Google full repost is
available on Google web page:

If you are interested in 360VR for your business please take advantage of this technology and
experience its benefits please feel free to contact us, our experience team will suggest you best
features exact requirements for your nature and size of your business.

Regards

Team

Pure Pixel



U/

P: +91 9831556997 / 7003432723
E: mail purepixel@gmail.com

W: wwwpurepixel.in
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